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Proserv Corporate Identity Guidelines

We recommend these guidelines are followed with due care, to preserve the integrity of the Proserv identity and maintain a consistent
brand image.

The success and strength of the Proserv brand depends on a consistent look across every item we produce. This guide has been

produced to provide clear instructions on how to use our identity correctly. These guidelines must be followed and adhered to by all of
us.

By co-operating in the use of these guidelines, you will reinforce the positive image of our company we communicate to our customers,
business partners and not least, ourselves. These will help as an aid when instructing printers, sign writers and others who may be
required to produce items using the identity.

For guidance of brand implementation and for branding and design services, please contact the marketing team.
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Core Elements

Our identity is not just a logo. It is a design scheme composed of a number of core elements that come together to create a distinct look
and feel that makes the Proserv brand instantly recognisable.

The following pages will guide you through the core elements. They will assist you in designing and producing compelling
communications with a higher degree of creative flexibility.



The Proserv Logo

The Proserv logo is a critical element that represents the
company, and may not be altered or distorted in any way.

Please follow these guidelines closely when applying the logo to
all forms of communication, internally, and externally.

The logo should be reproduced in colour where possible, and
should appear as a positive version on a white background.




The Proserv Logo

On a background

The logo can be applied to either a white, or a black background.
It should not be used against any other colour background.

When applying the logo to a black background, the ‘pro’ must
be reversed out in white, as a negative version and the ‘serv’in
yellow.




The Proserv Logo

oroserv

If colour is unavailable, the monochrome version is to be used.

Please note if the mono logo is to be used on a white background,
the ‘serv’ should be 50% black.

It can also appear reversed out in white if it is to be used on a

solid monochrome background.

oroserv




Logo Usage

Clear space and minimum size for logo

The logo must always have a reasonable amount of white space
around it in order to avoid visual conflict and interference from
other graphic elements. The free space area is defined by using
the height of the logotype as a fixed measurement.

The minimum size permitted offline, for all printed
communication is 20 mm without a strap line. L e

For all online and digital screen-based applications, the minimum
size for the logo is 100 pixels.

For further advice please contact the marketing team.

Minimum size digital




Logo Misuse

Consult the corporate identity guidelines if you are unsure
how to use the logo

Use the correct version of the logo appropriate to its
application. If you are unsure of which logo to use contact
the marketing team

Don't:

Don't incorporate the logo into any other design or logo.
It must always stand alone and have a free area of space
around it

Don't change the shape of the logo

Don't use any colour except those specified to reproduce
the logo

Don't place the logo on a background other than black or
white. It should also not be placed on an image

Don't give printers or designers existing stationery or
other printed material to take the logo from. Always use an
approved digital version

For further advice please contact the marketing team




Primary colour palette

The Proserv yellow and grey colour scheme has huge strength.
It is warm, vibrant and strong and, together with the black and
white, they are Proserv.

The supporting colours

Because we can't use the yellow on everything, our supporting
colours are there to give us flexibility in our communications.
We're specific about the supporting colours because we need to
be consistent.

Use the right specifications

Here are the specifications you'll require to create most
communications. If you require to use any special materials,
please ask the individual suppliers for further advice or speak to
your marketing team.

Primary Colours

Black

C:0 M:0 Y:0 K:100

R:0 G:0 B:0O
Hex: #000000

Supporting colours

Pantone 431 C

C:45 M:25 Y:16 K:59

R:91 G:103 B:112
Hex: #5B6/70

White

C:0 M:0 Y:0 K:0
R:255 G:255 B:255
Hex: #FFFFFF




Colour palette

Usage of tints

The following percentage tints should be used for secondary
graphics and charts.

Large tinted areas

When using large tinted areas that are attached to graphic
devices, such as on the cover of a document or flyer, the tint
should be 80% opacity.

Colour breakdowns for print

A tick in black, white or the Pantone colour at 100% strength
indicates that matching text would be legible (in the colour of the
tick) against the tint it appears on.

For further advice please contact the
marketing team.

Pantone® 431

80% tint

40% tint

20% tint
v



Font

There are external and internal typefaces used in the Proserv
corporate identity.

The Apex Sans family is the primary typeface, to be used for all
forms of printed business communications externally, regardless
of division.

Arial will be available to everyone in the organisation and is to be
used for all forms of printed and digital business communications
internally.

All standard text in non-marketing documents, such as letters
etc. should be black.

Primary typeface for external communications

ABCDEFGHIJKLMNOPQRSTUVWY Z abcdefghijklmnopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWYZ abcdefghijklmnopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWYZ abcdefghijklmnopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWYZ abcdefghijklmnopqrstuvwxyz
0123456789

Typeface for internal communications

ABCDEFGHIJKLMNOPQRSTUVWYZ abcdefghijklmnopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWYZ abcdefghijkimnopqrstuvwxyz
0123456789



Tone of voice

As a business, we should speak as one. Please use the following
guidelines in all internal and external communications.

Proserv does more with less, and that should be reflected in our
communications. Our copy should be information rich but succinct
whenever possible.

A steadfast belief in what we do should be expressed at all times.
Proserv can change the energy industry for the better, so let’s tell
the world.

What we do sells itself. Our communications should be factual,
straightforward and jargon-free.



Proserv images

There are a series of images available for use across all media.
These are an important element in the Proserv identity. They
should only appear on a white background unless authorised by
marketing,

They should not be digitally manipulated. If you need more
information please consult the marketing team.

Digital wave

The Proserv digital wave has a number of variations to suit
different environments and placements.

1.1s for waves to be positioned at the bottom of a
document/graphic

2.ls for waves to be positioned at the mid point of a
document/graphic.

The wave should not be used at the top of a document/graphic.

Simplified versions of these waves are available from the
marketing team for certain applications, such as small scale

graphics or large scale wall printing, to avoid interference lines.

14

5
s

Digital wave: bottom position Digital wave: mid position

ENERGY




Stationery and Literature

This section of the guidelines shows how the fundamental elements of our identity should be applied across different print formats.



Brochures

Sales Materials

A suite of sales brochures have been developed that showcase
the Proserv brand, making bold use of the Proserv colours
balancing with clean, elegant layouts with plenty of white space
that underpins our ethos.

Oro

Controlsystems and technologies
for critical infrastructure

We are the controls experts...

We improve the reliability, integrity, efficiency and

productivity of critical infrastructure with industry
leading controls technology.

CONTROL
Independent and
reliable contral

MONITORING
Intuitive visualisation
of asset integrity and

systems for critical performance.

infrastructure.

OPTIMISATION INTELLIGENCE

Improved Insights from
advanced data

performance and

asset life extension analytics and

through our expertise 5 machine learning to
and technology. |N @ predict outcomes.

Sustainability

e acarbonne

Proserv is committed to utilising its
controls technologies to optimise
the reliability and performance

of energy assets. reducing the
carbon emissions of our customers
and supply chain. and supporting
sustainable energy generation.

We aim to be a net zero emissions
company by 2050, orsooner.

Proserv will help to protect the
planet’s future by ensuring we
remove more greenhouse gases
from the atmosphere thanwe emit.

(E=iE

company

Proserv's strategy aims to reduce,
balance and support across all three
emissions scopes.

SCOPE 1: all direct emissions from
our activities are under our contral.

SCOPE 2: indirect emissions from
power sources purchased and used
by Proserv.

SCOPE 3: all otherindirect
emissions from Proserv activities
occurring from sources thatwe do
notown or contral.




Document templates

Sales Materials

Templates for marketing materials such as specification sheets,
case studies, track records and project profiles, are controlled by
marketing. These set out the colour, style, layout of text, images
and tables.

All drafts must be approved and formatted by marketing before
general release.

Spec Sheet Title

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Donec eget nunc nec eros pharetra vehicula. Etiam porttitor
dapibus varius

Insodales ante at elit semper, et vestibulum diam elementum
Sed porta odio vel libero interdum, et dictum velit fringilla.
Mauris sapien lacus, condimentum in sollicitudin at, porta
eleifend libero.

Cras mattis tempus lorem, sed condimentum tellus facilisis
nec. Nunc facilisis, lorem eget tincidunt scelerisque, massa mi
pellentesque velit, vel lobortis tellus ipsum et nisi.

Etiam faucibus purus quis ante facilisis, ut ultricies nulla
efficitur

Vivamus luctus tellus eros, sed malesuada diam congue id

Ut facilisis in tellus sed congue

oro

Track Record Title

Proserv has an established track record with
our capabilities and expertise in this field.

oro

- Below is a summary of recent projects completed to demonstrate

Spec Sheet Title

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Donec eget nunc nec eros pharetra vehicula. Etiam porttitor
dapibus varius

In sodales ante at elit semper, et vestibulum diam elementum
Sed porta odio vel libero interdum, et dictum velit fringilla
Mauris sapien lacus, condimentum in sollicitudin at, porta
eleifend libero.

Cras mattis tempus lorem, sed condimentum tellus facilisis
nec. Nunc facilisis, lorem eget tincidunt scelerisque, massa mi
pellentesque velit, vel lobortis tellus ipsum et nisi.

Etiam faucibus purus quis ante facilisis, ut ultricies nulla
efficitur

Vivamus luctus tellus eros, sed malesuada diam congue id

Ut facilisis in tellus sed congue

oro




Prosery Tel: +44(0)1224 737000
Proserv House,

Prospect Raad, Westhill Fmail: infa@proserv.com
Aberdeenshire, AB32 6F), UK WWW.PIOSETV.LOI

Abu Dhabi, UAE

([ ] Proserv Tel: +9712627 7370 .
Building No. 71, Plot 20-M12, Fax: +971 26 27 79 72 ro £
Mussafah Industrial Area Email: info@proserv.com
PO Box 105022 WWW.proserv.com

with compliments

Our ref:

Letterhead, note paper and compliment slip

FAO:

<Address line 1>

pro <Address line 2>
<City>

<Postcode>

Print-ready artwork and Microsoft Word templates are available
from Connect, and the marketing team.

<Insert subject of letter>

<Insert content of letter>

Font: Arial, size 9
Colour: Automatic
Line spacing: Multiple at 1.2

Yours sincerely,
For Proserv Al Badie LLC

<Insert author’'s name>
<Insert author’s job title>

WWW.Proserv.com

Registered Address: Proserv Al Badie LLC
Abu Dhabi Registered in UAE No 1038136




Stationery

Business cards
Print and NFC phone tap business cards are available.

All business cards are ordered from external printers. Please see
your facility manager for more information on how to order.

All business cards should be ordered to the following
specifications, to ensure global compliance:

Size: 85x55mm

Material: 400gsm Silk

Printing: Full colour print both sides

Finishing: Apply anti-scratch silk lamination to both sides

For further information on who to contact please contact the
marketing team.

TEHE
CONTROLS
TECHNOLOGY
COMPANY

Print business cards

Mame
Job Title

M+ (0] 20000 300000
0 +44 0] 0000 00000

firstname.lastname(@prosery.com

Facility Mame

Town
POSTCODE

Oro

YOUR CUSTOM
BUSINESS CARD
MOCKUP!

VICE

») CUSTOMER
-~ MOCKUP FAQS

NFC business cards

CUSTOMER NOTICE - MOCKUP IS NOT ACCURATE AND IS ONLY PURPOSED FOR AN EXAMPLE OF FINAL PRODUCT

QR CODES
GR CODES ARE ONLY PRINTED
GN THE REAR OF THE CARD.

SMALL TEXT
ANY TEXT BELOW 5FT OR PIXELATED
WILL BE REMOVED AS IT WILL NOT PRINT



Stationery

Email Signature

Email signatures across the organisation should conform to
the format shown. There are some variations in the small print,
according to legal requirements in different regions.

Please liaise with your IT department if assistance is required to
set this up.

Jen Hutchinson
Marketing Lead

proserv

T +44 (01224 737 000
M +44 (0)7568 108 235

Proserv House, Prospect Road, Westhill AB32 6FJ

DOGE
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Prosery UK Lid, Registered in Scatland, 30122029, Blackwood House, Union Grove Lane, Aberdesn ABT0 XL

This efmail and any attachments are confidential and intendad for the addressaa(s) only. If you have received this message in armor please nabily the ariginator and
delete the email immeadiately. The unauthonsed use, disibution, copying of altaration of this message is strictly forbidden and may be wnlawhil. Emails o and from
Progerd are manitored for operational reasons and in acsordance with lawiul business practices. Any opinions &ipressed are those of the ndividual and 3o not
necessarily represent the views of Prosery. Prosary does nod conclude contracts by amail and all negobiations are subject o contract. Prasary makes every effort bo
mairtain our network free from compuier viruses and otfier malicious softwane, bud accept no responsibility for any KEabilty for any aclual or alleged loss, damage or
injury afging out of of resuling in any way from the recaipd, opening of use of this email and any atachments,




Digital media

The main contact many people have with Proserv and our brand is through digital media, including those who find print hard to read.

This means it's crucial that our brand is consistent online. It's also vital that we ensure our e-communications are accessible and follow

best practice in terms of using colours and images.



oroserv e s [ ‘

Il
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proserv.com

As the examples show,the website it bright and bold, with clean
pages that are easy to navigate. As with all Proserv design, the
website makes use of bold hero images for a clean, bright and
bold feel.

Controls Technology

We improve the reliability, integrity and productivity of critical

infrastructure with industry leading controls.

|
Nlo_llt Us Aftermarket Service Portal

Home » Controls

Subsea Controls Topside Controls Intervention workover Sampling Measureme
control systems




C 0 n n e C t e ro CONNECT Welcome to Connect

i e o What's happening on Yammer
nat are you looking ror:
w Click here for the full experience

< 0| NCR 0| OFl 0 | Incident 0| Audit 0| PSV > e Share thoughts,ideas, or updates o

Corporate announcements Posted in HSE

Connect sites Documents Apps People

Connect is your central hub for accessing the content, apps and
materials that you need.

. @ :::;‘:“ H;;"ey 1share - Seenby76 :
As the examples show, Intranet pages should be clean and easy to Bt D vis Laresar's @ sr-re rougris deas o updates N b el v sk hr e UK i
navigate. We should include clear explanations of what readers e el . 2l Adagha Stanley |
will expect on each link and use photography in line with our @ worsg wecousn o Spert o deys i each e but e o

Performance Discussions - It's good to talk

brand identity guidelines.

On LinkedIn As we approach the end of Q2 2022, | wanted to take the
opportunity to remind everyone about the importance of

Further guidance is available on our Intranet site from the Proserv Pk seemore

. - Performance Discussions prosery
m a r ke t l n t e a m Follow me on LinkedIn
8 vy O b o
Proserv Proserv Show 3 previ comments (3 )
P 7th Jul 2022 P 7th Jul 2022
& Jehad Khalifah 2h ag
. - It nice to hear that you visited PME, and wish if your
/ [
Eid Mubarak! Wishing GI:S_C” fo See. our next visit all quality team will be informed earlier about
all that are original equipment your visit and all will be in the meeting .

celebrating this manufacturer (OEM) - . P - v




orosery Introduction The Controls Technology Company

Proserv

Contrel technologies for critical infrastructure

erv is a controls technology company.

We improve the reliabilty, integrity and productivity of critical
rfrastructure with industry leading centrols technclogy.

Presentations

PowerPoint

Solid core of controls experience
Proserv an ive brand heri i rly 60 years

Partnerships

To give presentations consistency and clarity, you should always
use the Proserv Corporate PowerPoint template when designing

as and to meet UN Sustains ent Goals-wh

Prosery is commitled to uiilising its controls technologies 1o oplimise the reliabiity and perfarmance of energy assets,
nnovation reducing the carbon emissions of our customers and supply chain, and supporting sustanable energy generation. We

AUTOCON.  sicom aim to be a rel zero emissions business by 2050, or sooner.

proserv

. . ?M _— HIFPS controls Bucy controls Tree controls Advanced digital sohtions ® o, 0 m
b - — L. [ L ]
your presentation. This template covers our core messages and & = ok -
- =i Environmental Governance
]
sets out the colour, style and layout of text, images, graphs and puasrmeesers, | pres— e E— E—
standardsaion. We have an agnosic aporoach % e forsfront of égnn‘T.Z;:ZECSNm'"?:Z;Z{ 2 o o e foimiislinelickds e
b l Nt o Pt of S panarat o C R TS Simichars Aot 48 SRy T -~ T 1 -
tables. @iobm SO LHLPKD
, proserny » proser
[ ] [ ] L] [ ] ]
The Corporate PowerPoint template is available within
Why Proserv?

Why Proserv? Products

v [ nised W an award winning company

Service amd Selutoss dwerd

widely dispersedinfrastructure to improve
m efficiency,
4 wocs Ee
Providing temporary well control during
= L subseawell installatons. workovers and
nd sanice abandonmants to mast each fisld's Lnique
ontrol configuration
e welheed to

PowerPoint, as soon as you open the program. From there, you
can also access the slide library - a selection of frequently used
slides suitable for all business units.

We are no 1*

RM services | Subsea control systems | WOCS services

Expn Awan

Worktcaca [ spagerment dvware

S & TeCUOgY AN -

Satnas Company of the Fear

Topside Controls
Wa dasign, manu
all the il and gas pr

n a recent repert’, of the Operators interviewed who have worked with Presery,
every one of them recommended us, gkl

equipment fromthe b
the pipeline,

Measurement =
Specialising in fiscal and custedy

fu ng systems. lo meetthe most
d stringent of technical requirements

nater

Gomal Lavpe Conmpany o the Yow mel

Aopesniice cd the'¥aar Sampiing
Arange of sclutions for sampling,

: neorporatng sample contanment
SCADA systems il transportation cyfinders, end chemica
We provide cherts with the capabity to njection
menitor and conirad cperations acoss 8

Technical support
Competent field persannel

Dwsiress o 0 Frar

Equipment reliability =
Availability
Price competitiveness i T [T =

Gomal ingiseeg &
g Coerguny

Fechaiogy ofhe Yes

You can access a demonstration video on Stream.

prosery




Exhibitions, signage & merchandising

This section of our guidelines explains how to produce exhibition panels, signage and merchandise in keeping with the Proserv identity.

This section should be used alongside the core elements section. The core elements section will provide details of our logo and where to
get it, as well as information about the other parts of our identity.



Exhibitions

Custom built stands

Events and exhibitions are very often the first contact a
customer has with Proserv. It is therefore important that the
organisation is portrayed positively.

Custom built stands are ideal for larger high profile exhibitions
and provide the perfect opportunity to promote our full product
and service offering and capabilities.

Please contact the marketing team if you are planning an event or
require the production of exhibition material.

DIEAS EEEEE

poroserv

Date 15t April 2022

mmmmmm
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Exhibitions

Portable display systems

Events and exhibitions are very often the first contact a
customer has with Proserv. It is therefore important that the

organisation is portrayed positively.

Portable display systems provide the perfect display solution for
medium to larger exhibitions. They are available in a variety of
widths and heights and come with wheeled flight cases, making
them easy to transport around the world.

Please contact the marketing team if you are planning an event or
the production of exhibition material.

27




Exhibitions

Roll up and free-standing banner stands

Roll up and free-standing banner stands provide the perfect
portable display solution. They are available in a variety of widths
and heights and come with carry bags. Being lightweight and

easy to erect, roll up and free-standing banner stands are ideal
for smaller exhibitions and events such as product launches,
conferences and reception displays.

Please contact the marketing team if you are planning an event or
the production of exhibition material.

Oro

CONTROL | MONITORING | INTELLIGEMCE | OPTMISIATION

—-ﬁTtv-T Eu.lti

Sampling
and Injection

For over 40 years, Proserv has
engineered, designed and manufactured
arange of innovative sampling and
injection solutions.

1,000 topside sampling systems

- 2,000 chemical injection systems
10 diver and subsea sampling systems
750 single/multi-phase downhole
samplers

40,000 certified transportable sample
cylinders

Oro

CONTROL IMONITORING | INTELLIGEMCE | OPTMISIATION

—xHTtﬂ-T Eﬂti

Subsea
Sampling
and Injection

Proserv partners with clients to design,
build and operate a range of subsea
systems to add value by reducing
production losses.

Low-cost, rentable option

* Isothermal and isobaric capabilities
Multi-phase flow meter and sand
detector calibration

Capture samples for flow assurance,
compositional and chemical injection
optimization studies

Oro

CONTROL | MONITORING | INTELLIGEMCE | OPTMISIATION

_HT-N-T:

Expert
Aftersales
Services

From controls to IWOCS and metering
systems, our service solutions extend
beyond the design and manufacture of
equipment into dedicated rental and
maintenance support across the globe.

Installation and commissioning

* Intervention support

» 24/7 customer support
Equipment rental and sales

+ Parts supply

* Flushing and pressure testing
Qualified personnel and training

* Equipment re-certification and repair

Oro

COMTROL | MONITORING | INTELLIGEMCE | OPTMISIATION

—xHTtﬂ-T Eﬂti

Don’t think
Replacement.
Think Co-exist.

Faced with equipment reliability,
obsolescence issues or upgrade challenges?

Proserv ACT is a simple and cost-effective
way to maintain production without full
system replacement.

Augmented Controls Technologies

Co-exist OEM product solutions
Subsea electronics module retrofit
* Subsea control module refurbishment
* Topside upgrade solutions
« Additional instrumentation
Field expansion




Signage

Buildings - External

Depending on the colour and fabric of the building there are a
range of signage options available for branding. The examples
shown here are white powder coated aluminium tray signs and the
logo can be reproduced in three different ways.

* Vinyl cut lettering
* Perspex lettering
* Perspex lettering on spacers

Options are shown with and without the ‘service description:
When this is used it is recommended that this is only done in vinyl
cut because of the size and complexity of the lettering.




Signage

Buildings - External

Depending on the colour and fabric of the building there are a
range of signage options available for branding. The examples
shown here for signage applied direct to the building cladding.
The choice of logo version depends on the lightness/darkness

of the background and this should be judged on the basis of the
contrast of the lettering against the background and its resulting
prominence. Examples shown are for:

* Perspex lettering
* Perspex lettering on spacers

In situations where the building cladding is coloured in a way
that conflicts with the brand colours it is recommended that an
aluminium tray signage option is used.




Signage

Buildings - external free-standing

Examples of signage for use at office locations and work sites.
In general these will need to be fabricated to order by local
contractors and advice should be sought from the marketing
team before work commences.

Oro

THE CONTROLS TECHNOLOGY COMPANY

Proserv House
Aberdeen

Oro

THE CONTROLS TECHNOLOGY COMPANY

Proserv House
Aberdeen

S

Oro

THE CONTROLS TECHNOLOGY COMPANY

Proserv House
Aberdeen

| |




Signage

Buildings - external free-standing

Examples of signage for use at work sites covering safety
requirements, directional guides and building labelling. In general
these will need to be fabricated to order by local contractors and
advice should be sought from the marketing team before work
commences.

Oro

THE CONTROLS TECHNOLOGY COMPANY

Skene Facility
Aberdeen

Engineering & Manufacturing

Main entrance > 4

CAUTION construction works

No unauthorised access beyond this point
Allvisitors must report to site office

nnnnnnnnnnnnnnnnnnnnnnn

Oro

THE CONTROLS TECHNOLOGY COMPANY

Skene Facility
Aberdeen

Engineering & Manufacturing

The correct protective clothing must be worn at all times

Visitor

parking

Main entrance
Visitor parking
Deliveries

7
()
>

Workshop

entrance

Main entrance
Visitor parking
Deliveries

CAUTION construction works

No unauthorised access beyond this point
All visitors must report to site office

Maximum Constructionsites
speed limit are dangerous

Lorem ipsum



Signage \ l Oro OroO

. . . (O THE CONTROLS TECHNOLOGY COMPANY Reception
Buildings - internal ,
Meeting Room 1
| Proserv House )
G . Aberdeen Meeting Room 2

A range of signage options are available for branding internally
and the examples show layout styles for signage to cover naming
and directional use. These may be applied to different materials

Conference Room

such as acrylics, glass and metallics.

Oro

Reception q)
Meeting Room 1 7
Meeting Room 2 7
Conference Room =

Reception
Meeting Room 1

Conference Room

Meeting Emergency
room 2




Signage

Buildings - internal

In situations where interior signage is applied directly to the wall
surface (e.g.: reception areas) it is important to make sure the
background colour is suitable for displaying either of the two
options shown. The wall colours may vary according to available
paint ranges but should be a‘cool grey' or ‘steel grey’ and have
enough contrast with the logo to achieve clear legibility and
prominence. If necessary please contact the marketing team for
more information.




Labels

Stickers and steel plate

The examples shown provide a guide for the application of the
logo. The Proserv logo (without descriptor or tag line) must

be used and Arial is an acceptable font for all body text. The
company name should appear in bold and the text should align to
the left.

Further advice can be obtained from the marketing team.
Colour logo, white background
Black logo, white background
Black logo, transparent background
White logo, transparent background

Stainless steel plate

Oro

Proserv UK Ltd

Proserv House, Prospect Road, Westhill, Aberdeenshire
Tel: +44 (0)1224 737000

Www.proserv.com

oroserv

Proserv UK Ltd

Proserv House, Prospect Road, Westhill, Aberdeenshire
Tel: +44 (0)1224 737000
WWW.proserv.com

oroserv

(Oserv




Corporate Merchandise

A range of corporate merchandise is available to order for
exhibitions and to give away to clients. The examples opposite
show how our logo should be used on any gifted item.

Please note that since most of our corporate gifts have a black
background the logo with the white ‘pro’ and the yellow ‘serv’
should be used.

All corporate gifts across the organisation should conform to the
examples shown. Please liaise with marketing to order.

£.

Caunnaught Pen

Stress balls

Lanyard

Ipfo .

Twister USB drive

Torch

Umbrella




Corporate Clothing

A range of corporate clothing is available to order. The examples
show how our logo should be used on any piece of corporate
clothing.

Please note that most of our corporate clothing items are
black and use the logo with the white ‘pro’ and the yellow ‘serv’
positioned mainly on the left chest or right sleeve.

All corporate clothing across the organisation should conform to
the examples shown. Please liaise with your facility’s marketing
focal point to order.




PPE

This section of the guidelines details how our logo should be applied onto company PPE



PPE Clothing

Coveralls and Hard hats

The examples shown provide a guide for the application of

the logo. Equipment and clothing will be sourced locally and
specifications may vary. Selection from a supplier’s standard
range should be the best match to a colour range from orange
to the Proserv corporate yellow. Further advice can be obtained
from the marketing team.




Advertising

This section of the guidelines explains how to produce corporate advertising using the Proserv brand.



Adverts —

Dedicated control systems

to meet the stringent safety
requirements for high pressure
environments

Full page adverts should reflect the style of our print cover
designs.

Offering unrivalled data speed, reliability and flexibility, the Are yo u cou I‘Itl ng t h e
Proserv HIPPS subsea control module (HSCM) provides the

. . . . requisite monitoring, control and shutdown functions to prevent cost of cable failures
Some publications use non-standard sized pages, so you will need the over pressurisation o your subsea assets. on your wind farm?
to adjust all sizes accordingly. You should always adhere to our e :

Proserv’s independent, best-in-class
controls solutions are engineered to

gUldEllﬂES On mlnlmum fOnt SlZE ensure zero obsolescence issues,

pastor future.

Cable failures account for at least 75%* of all offshore wind
insurance claims. With a single export cable costing more than
£10m* to repair, and an average downtime of 38 days* for
inter-array cables, it's time to choose a holistic cable monitoring
system that will give your cables the thorough health check they
need: Proserv’'s ECG™.

TOUGH TECHNOLOGY

A step-change from the siloed monitoring of
traditional systems

All adverts should be developed, designed and approved by the

Proserv's HSCM is SIL compliant and
fully configurable to meet your safety
specifications for HIPPS.

Real-time, synchronous condition monitoring across
your cable assets

Predict failures before they occur

marketing team.

FLEXIBLE APPLICATIONS Drive a proactive, not reactive., O&M strategy
Target OPEX where and when it's needed most

Adaptable for greenfield, brownfield and
infrastructure-led exploration to
co-exist with already installed networks.

Click here to learn more about how Proserv can help you protect
the integrity and condition of your cables, maximise power
generation and transmission, and reduce your costs and failures.

WWW.proserv.com
P proserv.com/ECG

oro

Oro

e
v

CONTROL | MONITORING | INTELLIGENCE | OPTIMISATION




O n l lne a d vertisin g pProserv OEM  We can fix, upgrade, service and oroserv

. u...‘r: AGNOSTIC: enhance any OEM's controls equipment

LT

Online advertising should always reflect our brand, in terms of
colours, photographic styles and typefaces.

OEM
AGNOSTIC

We can fix,
upgrade,
service and
enhance

any OEM's

All advertising must include our logo. Standard width for vertical
online advertising (160 pixels, as shown on the right).

Thank you for rating us as your
number one controls provider
of choice.

In the Gulf of Mexico and North Sea, Proserv

OEM AGNOSTIC

Check with the marketing team if you're unsure.

controls We can fix, <o A e A 4
Equ i PmE nt U p g ra d e g S e rv i C e &= LA *Ksi:::]s::iiqtil_p?ema Services Supplier Parformance Report 2020 proferv gf;’
e and en hance any 8 = /G

OEM'’s controls '
equipment.

FIND OUT MORE proserv




Vehicle Livery

The logo should be used. A yellow bar along the foot of the
vehicle may be incorporated where suitable.

RAL colours for vinyls:
Yellow RAL 1033 /PMS 130
Grey RAL 7000/PMS 430




Updates

These Guidelines will be reviewed and updated regularly as the new identity is implemented and applied to the many items that make up
our visual appearance. Please take every care to make sure Proserv looks consistent at all times and wherever we are seen so that the
image we present to the world does justice to the quality of our people and the services we provide.






